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POLICY OVERVIEW  
 

Audiology Australia is the peak membership body for the health profession of audiology with 
over 3,000 members practising across Australia. We set professional and ethical standards 
for the profession and have a strong focus on providing relevant and contemporary 
continuing professional development (CPD) and events for our members.  

This Policy determines the rules for which Audiology Australia will accept sponsorship and 
exhibition of its conference and events and/or advertising of third-party products and/or 
services through Audiology Australia’s communication services, including, but not limited to, 
newsletters E-news, Employment Online, CPD Newsletter, Audiology Now and hard copy 
mailouts.  

While Audiology Australia gives permission for a company to advertise, sponsor or exhibit, 
Audiology Australia is not endorsing or otherwise agreeing with the materials or activities of 
the advertiser or sponsor.  

Advertising provides information and/or opportunities to members and other subscribers 
on a variety of products, services and activities. Additionally, content at events may be 
sponsored by a diverse range of organisations. It is the responsibility of individual members, 
subscribers or CPD registrants to evaluate information provided to them in whatever form 
and apply the information using their professional judgement, being fully aware that 
Audiology Australia does not endorse or otherwise agree with the information unless that is 
specifically stated. Audiology Australia encourages members to provide constructive 
feedback directly to external organisations.  

 

SCOPE 
This Policy addresses the underlying basis for Audiology Australia’s relationships with 
potential advertisers, sponsors and/or exhibitors seeking to work with Audiology 
Australia. 

This policy does not apply to:  

• Advertising of products and/or services in which Audiology Australia holds a complete 
or partial ownership  interest; or  

• Endorsement of educational events covered under Audiology Australia’s 
endorsement  policy. 
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DEFINITIONS 
Advertiser means an entity placing or proposing to place (for reward) an advertisement 
for  publication or other promotion by Audiology Australia in any medium. 

Advertisement includes any statement, pictorial representation or design intended, directly 
or  indirectly, to promote the use or supply of an advertiser’s events, products and/or 
services. 

Constitution means the Constitution of Audiology Australia, currently in force and as 
amended from time to time. 

Event enjoys its ordinary meaning and includes (without limitation) any Audiology 
Australia learning or other activity (whether or not of an educational nature), and may 
include a single event, a series of events, conference, workshop or a campaign and may be 
in person or online. 

Exhibitor includes a company or person exhibiting their goods and/or services at a trade 
show, event, conference or any other type of exhibiting experience face to face or online.  

Product means any good or service offered or proposed to be offered, in any medium, for 
commercial use or otherwise in a market (including by a “not-for-profit” organisation). 

Sponsor means an entity providing or proposing to provide a financial benefit (whether or 
not  “in kind”) in favour of Audiology Australia or its members in respect of an Event or a 
Product. 

Sponsorship means any financial or in-kind support for an Event providing 
recognition or rights to the Sponsor in return. 

 

AUDIOLOGY AUSTRALIA’S ADVERTISING, 
SPONSORSHIP AND EXHIBITOR GUIDELINES   
 
OVERARCHING CONSIDERATIONS  
Audiology Australia, as a member organisation representing its member Audiologists, 
needs to remain mindful of members’ views. To this extent, when assessing any 
advertisement or sponsorship proposition, due regard will be given to member 
perspectives, views and concerns. 

Audiology Australia will not accept any advertisement or sponsorship or engage with any 
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organisation promoting messages: 

• likely to be perceived by a significant proportion of Audiology Australia members as 
anti-social, anti-environmental, divisive or controversial;  

• conflicting with any health message, clinical message or position statements issued 
or accepted by Audiology Australia or its members generally; and/or 

• involving educational events unless they are an endorsed event under Audiology 
Australia’s endorsement program. 

AUDIOLOGY AUSTRALIA’S RIGHT OF ACCEPTANCE 
Audiology Australia reserves the right to reject any advertising copy, images or trade 
exhibit. Independent of anything else in this Policy, any acceptance of or agreement for 
advertising or sponsorship must expressly include Audiology Australia’s final right of 
approval over any proposed advertisement or sponsorship. 

AUDIOLOGY AUSTRALIA’S ANTI-SPAM POLICY  
Audiology Australia members or other relevant stakeholders who have subscribed to 
receive communications from Audiology Australia will have the right to unsubscribe for 
particular forms of communication at their discretion.  

Outside of Audiology Australia newsletters, magazines and other postings on the website, 
Audiology Australia offers a range of opportunities for individual organisations to 
exclusively communicate with members via postal and electronic mailouts. To prevent over 
saturation of these communications, a minimum of 6 weeks must be maintained between 
such communications from an individual advertiser.  

CONFORMITY WITH AUDIOLOGY AUSTRALIA’S OBJECTS 
AND POLICIES  
No Advertising or Sponsorship can be accepted if it detracts from the achievement of 
Audiology Australia’s objects outlined in clause 3.2 of the Constitution and Audiology 
Australia’s policies, including Standard 8 of the Code of Conduct '. 
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POLICIES INVOLVING CONTENT DELIVERED IN 
PUBLICATION, EVENTS AND ADVERTISING 
The opinions expressed in publications and/or presentations at events are those 
of the author or presenter and do not necessarily reflect the views of Audiology 
Australia. Audiology Australia disclaims all responsibility and all liability (including 
without limitation for liability in negligence) for all expenses, losses, damages and 
costs a registrant or reader might incur as a result of the information presented 
being inaccurate or incomplete in any way, and for any reason reliance was 
placed on such information.  

ADVERTISER AND SPONSOR OBLIGATIONS  
All advertisers and sponsors must comply with all federal, state and territory laws 
in terms of advertising.  

It is the responsibility of Advertisers and Sponsors to ensure that any content and 
images used meet all appropriate licensing requirements, including any 
associated costs and payment to suppliers. These are not the responsibility of 
Audiology Australia and any issues raised about licensing issues will be directed 
to the appropriate Advertiser or Sponsor.  

INDEPENDENCE 
Advertising or Sponsorship will not be accepted if it undermines Audiology 
Australia’s independence or reputation, noting to be a credible voice and influence 
and to be worthy of the trust and confidence of audiologists and of the public. 
Audiology Australia must be, and must be seen to be, free of undue influence or 
conflicts, and in control of the decisions it makes. 

In this context:  

• undue influence occurs when one is induced to do or not do something that is 
contrary to what one would otherwise do if left to act freely. Undue influence 
deprives one of free agency and destroys free will such that it is rendered more 
the will of another than of one’s own; and  

• conflict of interest has the same meaning given in Audiology Australia’s Code of 
Conduct. 
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Advertising or Sponsorship that may undermine Audiology Australia’s 
independence or reputation  includes: 

• activities or relationships that provide revenue or benefit to Audiology 
Australia leading  to ongoing dependency on the revenue or benefit; 
and 

• activities and relationships that create a product or service seen to be 
associated with Audiology Australia but over which Audiology Australia does not 
have control or the capacity to extricate  itself. 

TRANSPARENCY 
Professional autonomy, independence and commitment to the scientific method 
must be maintained in any relationship between Audiology Australia and a Sponsor 
or Advertiser. Sponsors will be named and acknowledged. The terms and conditions 
of each Advertisement or Sponsorship must be transparent to promote openness to 
scrutiny and serve to enhance accountability and to discourage relationships or 
activities that could be considered problematic.  This principle is generally applicable 
except in connection with matters related to  competitive advantage, trade secret or a 
reasonable agreement of confidentiality, or where contractual obligations of 
confidentiality are imposed. 

All Audiology Australia publications, website and events will carry a disclaimer related 
to all advertising copy accepted clearly disassociating Audiology Australia from any 
perceived endorsement. Audiology Australia will disclose all sponsored activities that 
are partially or completely financed by external funds, including, but not limited to, 
presentations, educational offerings, publications, and research grants. Speakers 
should disclose whether any part of their presentation resulted from external funding 
and whether they have any personal financial interest in the subject matter of the 
presentation. 

NON-COMPLIANCE WITH THIS POLICY 
A failure to comply with this Policy may result in Audiology Australia incurring unwanted 
or misaligned contractual obligations or responsibilities which can lead to significant 
financial or reputational risks. Any person or business breaching this Policy may be met 
with proceedings. 
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RELATED POLICIES, DOCUMENTS AND LEGISLATION 
• Audiology Australia Endorsement Guidelines  

• Audiology Australia Code of Conduct for Audiologists  

CONTACTS 
For further information, please contact Audiology Australia. 

Email: info@audiology.asn.au 

Phone: 03 9940 3900  
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Date Updated  -  

Approved by  AudA CEO 

https://audiology.asn.au/Tenant/C0000013/CPD%20Endorsement%20Guidelines_Final%2020%20April%202020%20.pdf
https://auderc.org.au/code-of-conduct/
mailto:info@audiology.asn.au
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